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MESSAGE FROM THE
ASSOCIATE VICE PROVOST
MELODY BUCKNER

This has been an exciting year
for Digital Learning. With the
pandemic still influencing
our teaching practices we
have grown in our support

of online learning for the
entire UA campus. We

FACULTY OF SERVED/
FACULTY ENGAGEMENT

continue to build courses for WORKSHOPS
Arizona Online and their group HOSTED
Online, Distance, and Continuing
Education (ODEC) while expanding
our reach to include iCourse (fully online courses offered
to main campus students), and other modalities of learning PROGRAMS
on campus. Our most exciting expansion has been SERVED

planning the merger with the Office of Instruction and
Assessment (OIA). This new partnership brings exciting
possibilities for innovations in teaching, learning and
assessment. STAFF MEMBERS

AT DIGITAL LEARNING

66 ...It was a real pleasure working with you to
develop [my online course]. Your patience,
professionalism, ingenuity, and unfailing
positive attitude were a great help to me. 99 4

-Associate Professor in Neuroscience

-

STUDENT
WORKERS

0280

STUDENTS WE IMPACTED
(Enrollment data for courses we developed)
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COURSE DEVELOPMENT

504

COURSES DEVELOPED

INSTRUCTIONAL
DESIGN

This year, the Instructional Design team continued
providing new build support for AZ Online

while expanding opportunities to support main
campus iCourses. This included support for new
development and redesign of existing courses
while also launching a campus-wide Office Hours

initiative to support any and all instructors seeking

instructional design support. We are excited about
building on this foundation as we imagine new
support services and the opportunity to build on

the collaborations with other teams within the unit
as we scale up our services.

COURSE DESIGN INVENTORIES

COURSES DEVELOPED
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QUALITY MATTERS

The Quality Matters team developed new
course evaluation processes, introduced new
training materials and workshops, and led a
multi-institutional research initiative. We are
now using Badgr software to authenticate
course reviews, and we have implemented a
recertification process that enables QM-certified
courses to maintain certification for up to six
years. Many instructors have been asking for
more examples of how QM is implemented so
we created a QM Showcase page.

We are leading a multi-institutional research
project which investigates the impact of Quality
Matters training and instructional design support
on students’ perceptions of their academic
success and was a recipient of the 2021-2022
Provost Investment Fund award.

a8

FACULTY PARTICIPATING IN
REVIEWS

29

QUALITY MATTERS INTERNAL
REVIEWS

QUALITY MATTERS
RE-CERTIFICATIONS

FACULTY PARTICIPATING IN QM
RE-CERTIFICATIONS

U

WORKSHOPS WITH 73
ATTENDEES
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MULTIMEDIA

As the campus community became more
comfortable with the post-pandemic health
guidelines, we’ve transitioned into an in-person
workflow while maintaining remote workflow
options. We’ve expanded our on-campus media
production offerings by developing partnerships
with Catalyst Labs, building and maintaining an
audio production studio, and a “one button” self-
serve green screen studio. The team also led
initiatives to partner with the Honors College and
the College of Fine Arts to develop a growing
satellite multimedia maker spaces network. This
expansion and a growing relationship with Adobe
contributed to our overall mission to help drive
student success in a rapidly changing world.

VIDEOS PRODUCED

0

g DEKES

VIDEOS PRODUCED

1

PODCASTS PRODUCED

U224

COURSES USING VIDEOS
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INSTRUCTIONAL
TECHNOLOGY

Our team is most proud of the collaborations we built with other teams and colleagues in our
merged unit, the level of support we have maintained and improved, and our actions in resolving
major service issues with our supported technologies to advocate for our users. There were
many changes this year and the team remained flexible and responsive to provide continuous,
top-notch support.

TECH SUPPORT

BG5S

SUPPORT TICKETS
AUGUST 1, 2021 - MAY 31, 2022

186

ZOOM CONSULTATIONS

a4

WEBINARS CONDUCTED
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TECHNOLOGIES

PLAYPOSIT
ALL-TIME INSTRUCTORS

VOICETHREAD

43030

ALL-TIME INSTRUCTORS

BADGR

Y&tz

ALL-TIME BADGES CREATED

EXAMITY

180

INSTRUCTORS

HONORLOCK

515

INSTRUCTORS

PRESSBOOKS

94y

TOTAL USERS

AU HDE

ACTIVE STUDENTS

288040,

ACTIVE STUDENTS

20125

ALL-TIME BADGES EARNED

P4lyg222222

UNIQUE USERS

VD7 1/

UNIQUE USERS
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ADOBE CC

This year the Adobe team has been able to increase our
outreach across campus. We held 2-3 weekly workshops,
partnered with Eller, CATalyst Studios, FastTrack, and the
University Bookstores to provide virtual and in-person
events. In addition to supporting and consulting on Creative
Cloud for all of campus, we now are also responsible for
Adobe Captivate and Adobe Acrobat Sign. We also pursued
new outreach opportunities for high school students, hosting
the first of many Graphic Design Master Classes with the
College of Fine Art and the Pima JTED. Our team will soon
be growing, giving more opportunities for us to develop
outreach and implementation like our upcoming Adobe
Digital Learning Institute.

@4

WORKSHOPS HOSTED

SUPPORT TICKETS

18,3807/

UNIQUE USERS IN COLLEGES
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DIGITAL COMMUNICATIONS AND
WEB DEVELOPMENT

The Digital Communications team is quite proud
of the launch of Course Maker. This project

has been in the making for the last couple of
years and we just launched it as a pilot for
development internally in the Spring of 2022. It
will be soon released campus-wide for course
development this Fall. Course Maker is an

LMS agnostic platform that will streamline and
simplify the user experience while creating,
designing, and developing online courses.
Course Maker provides a repository of assets,
components, and templates for users of any
level to build, customize and create a more
uniform and well-structured experience for their
students, following the best practices of design,
development, accessibility, and documentation.

Annual Report 2022

\12'8

COMPLETED TASKS,
VISUAL DESIGN & WEB

SZ

TASKS IN PROGRESS,
VISUAL DESIGN & WEB

SSFAS 0

TOTAL WEBSITE VIEWS

TECH BREAKDOWN

23450

SUBSCRIBERS

DeDUE

OPENS

24

CLICKS

W26

TOTAL USERS

2

LARGER PROJECTS, COURSE MAKER
DESIGN SYSTEM AND UCATT’S NEW
WEBSITE (ONGOING).

DIGITAL LEARNING
DOWNLOAD

197/

SUBSCRIBERS

SAY

OPENS

564

CLICKS
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STAFF PRESENTATIONS,
RECOGNITIONS, PUBLICATIONS,

AND MORE

PRESENTATIONS

Brad Butler, Spencer Willis: “Video Lecture
Alternatives.” September 16, 2021, IDEA
Meeting.

Danielle Dolan-Sanchez, Josh Butcher:
“Flipped Learning Approaches using
(Interactive) Video: Panopto and PlayPosit.
April 2022, Flipped Learning Faculty
Learning Community.

”

Cheryl Neal and Cheryl Cullier Casey:
“Open Educational Resources (OER).”
February-April 2022.

AWARDS/RECOGNITION

Lisa Howell: “LXD-Learner Experience
Design Certification.” December
2020-September 26, 2021, Oregon State
Professional Development and Continuing
Education.

Stephanie Tammen: “Inclusive Leadership
Certificate.” May 23, 2022, University of
Arizona’s Inclusive Leadership Certificate.

Matthew Romanoski, Janet Smith:
“EDUCAUSE Learning Technology Leaders
Institute.” November 2021, Educause.

EXTERNAL PRESENTATIONS

Brad Butler, Adam Baldry, Danielle Dolan-Sanchez: “Epic Support for the Hero’s Journey: A Human-
Centered Sustainability EdTech Support Model for the Digital Future.” September 22, 2021,

OLC Accelerate.

Sandra Bernal, Julie Robinson, Gina Murphy-Darling, Sandra Maina, Kelly King: “THRIVE: Deepening
Government Employees’ Engagement in Sustainability.” October 12, 2021, North American
Association for Environmental Education 50th Annual Conference “The Power of Connections.”

Melody Buckner: “Promoting DEI through Digital Storytelling.” December 2, 2021, The Equity
Challenge: Putting Equity into Practice in Higher Education.

Alejandro Gonzalez, Melody Buckner, Luis Carrion, Jen Nichols: “Futures in Digital Learning at
UArizona: Design for Inclusion and Engagement.” February 16 2022, Adobe Creative
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Campus Conference.

Adam Davi, Dorothy Loftin: “Wheel of Student Archetypes Turn, Turn, Turn, Tell Us The Persona We
Should Learn.” October 2021, OLC Accelerate.

Adam Davi, Adam Baldry: “Interactivity: The Vaccine for Your Boring Syllabus.” February 2022,
Transforming the Teaching and Learning Environment.

Adam Davi: “Game On! Leveraging Existing Teaching Tools to Gamify Your Class.” February 2022,
Madison College Open Community Friday.

Stephanie Tammen, Lindsay Lutman, Cathy Russell: “Move That Bus! Extreme Makeover-Online
Engagement Edition: Mastering Creative Technologies to Increase Engagement.” April 2022,
OLC Innovate.
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